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2021 ANNUAL REPORT 
FROM THE CHAIR OF NATURAL 
HEALTH PRODUCTS NZ

Dear Natural Health Products 

NZ Member,

2021 was a robust year for 

the industry despite the 

ongoing Covid related and 

global supply chain challenges.

Natural Health Products 

NZ continued to maintain a 

healthy membership base and 

grow positive relationships 

with our export partners.

Through closer collaboration, Natural Health Products 

NZ continued pressure on the Government with the 

goal to provide a relevant, modern, fit for purpose 
regulatory system for natural health products.

PROGRESS ON THE AIMS OF 
NATURAL HEALTH PRODUCTS NZ

Our constitution sets out the following objectives:

United Industry

To foster commitment, involvement, mutual respect, 

effective communication and joint collaboration between all 

participants in New Zealand’s natural and complementary 

health products and services.

Membership in 2021 grew marginally to 147 full and 

associate members, which translated to a slight 

decrease in membership revenue of 2%. Having a 

healthy membership base is core to the association’s 

success and in turn our ability to provide value to 

members. We are fortunate to have the strong support 

of around 80% of the industry, and new members often 

coming to us as a result of positive introductions from 

existing members.

Relationships with our partners have continued well 

and we value the generous support of our corporate 

partners: IMCD (Gold partners), aibGROUP Insurance, 

Forbes Packaging, New Wayz, and Scitex Recruitment 

(Bronze). Partnership provides an opportunity for 

companies to strongly align with Natural Health 

Products NZ and the sector. It also provides the 

association with an additional revenue stream, and  

we are very grateful for these generous contributions.

Summit 2021 was the first live event for the industry 
after a year of lockdowns and it was evident just how 

vital and appreciated the Summit is to our members 

and the wider sector. Blenheim and its stunning venues 

provided superb locations for over 200 attendees. 

90% of survey respondents gave the Summit an overall 

rating of Very Good or Excellent. The Natural Health 

Products NZ Supreme Award was won by Vitaco 

Health NZ, who also took the trophies for Marketing 

Award (sales $2m and over) and Highly Commended in 

the Business Resilience Award. This newly introduced 

award was won by Alaron Products Ltd. Alison Quesnel 

was recognised with the 2021 trophy for Outstanding 

Contribution to the Industry.

Suppliers’ Day was held in Auckland on 17 August, 

the day the country went into lockdown due 

to community cases of the Delta variant. The 

presentation schedule was all but complete, but we 

were sadly forced to cancel the IMCD Networking 

Function. Suppliers’ Day continues to grow and gain 

recognition across the industry. We had a record 161 

delegates, up 24% from 2019.

The Lunchtime Webinars continued in 2021 providing 

resource and learnings for members on China Market 

Entry, Logistics and Supply Chain Management, and 

regulatory requirement changes for manufacturers 

exporting to China.
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Representation

To be the pre-eminent body representing the natural and 

complementary health products and services industry in  

New Zealand. 

Our connections with industry associates at relevant 

organisations within New Zealand and elsewhere 

remains strong: BioTech NZ, Cosmetics NZ, 

Medical Technology Association of New Zealand 

(MTANZ), Consumer Healthcare Products (CHPNZ), 

Complementary Medicines Australia (CMA), 

International Alliance of Dietary/Food Supplements 

Associations (IADSA), China Chamber of Commerce 

for Import & Export of Medicines and Health Products 

(CCCMHPIE), Association of Southeast Asian Nations 

NZ Business Council (ASEAN NZBC) and New 

Zealand China Trade Association (NZCTA).

Our relationship with NZ Trade & Enterprise is 

excellent and they provide support both to the 

association and individual members. We have 

collaborated on a number of activities through the year.

Advocacy

To influence local and international regulatory outcomes to 
achieve industry growth, a positive product environment, and 

low compliance costs.

In her first full year as Government Affairs Director, 
Samantha Gray has made a tremendous impact on 

our advocacy goals. Alongside government relations 

adviser Neale Jones, Samantha worked strategically 

and determinedly towards having the Government 

recognise the need for modern fit-for-purpose 
regulations.

Regulation

The Ministry of Health announced the intention for 

Natural Health Products regulation to be included 

within its own section of the Therapeutic Products Bill 

and have indicated that the Natural Health Products 

Bill that was withdrawn in 2017 will form the basis 

for this. Natural Health Products NZ identified that 
the Ministry’s intention to restrict claims to health 

benefit claims only was outside of global best practice 
and we continue to lobby for the full range of health 

and therapeutic claims to be permitted within the 

Therapeutic Products Bill as a top priority. A further 

important goal is to achieve an export-only exemption 
for dietary supplements in the short term to enable 

export growth in multiple overseas markets. These 

specific work programmes as well as advocacy for 
all industry requirements within the new Bill is being 

undertaken by regular engagement with officials and 
ministers and a supporting media programme.

As well as this work we have made multiple submissions 

to Select and other government committees and 

agencies on industry related matters and have 

participated in cross-agency and external stakeholder 
meetings, and we continue to support and develop 

our relationships within the wider domestic and 

international industry community.

Media

Over the past year it has been pleasing to see various 

news media outlets contacting us for comment on 

a range of natural health product related matters, 

thus demonstrating that with the news media we are 

achieving our Advocacy strategic pillar of being the 

influential and trusted voice of the industry.

In tandem, we have also had good pickup on media 

releases that we have pro-actively issued, particularly 
in relation to our ongoing regulatory outcome goals. 

Examples include significant articles in Stuff, NZ Herald, 
Newsroom and Radio NZ.

We thank Anna Radford of Radford Communications 

and our PR Sub-Committee for their assistance.
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Business Support

To provide and communicate information (including market 

research) to members (by way of publications, forums, 

commissioning research, etc.) that will support members in 

their businesses domestically and/or internationally.

Summit 2021 provided delegates with an exceptional 

line-up of informative and inspiring speakers. The 
Alaron Products Welcome Function and GMP 

Pharmaceuticals Gala Dinner and Awards Night proved 

once again just how important in-person networking 
functions are.

Suppliers’ Day 2021, although cut short by a Level 

4 lockdown, delivered a day of thought-provoking 
presentations on innovations and new developments 

within the sector.

Our one-hour lunchtime webinars were well-attended 
and valuable for members and non-members. Topics 
included, China Market Entry, where we partnered with 

our colleagues at China Chamber for the Import and 

Export of Medicines and Health Products CCCMHPIE, 

NZTE and Accestra; Kuehne + Nagel’s MD Simon 

Dedman provided important insight into Logistics and 

Supply Chain Management; and we collaborated with 

MPI to update members on the changing requirements 

for manufacturers exporting to China.

Our regular newsletter goes to a database of nearly 

480 subscribers. Engagement remains very high, with 

65% often opening or clicking on our emails (Source: 

MailChimp Report).

In addition, members are kept up to date with 

Regulatory Alerts and Updates as required.

Export Development

To be New Zealand’s key Natural Product export promotion 

body and to engage in activities that grow the New Zealand 

Natural Product export sector.

Travel restrictions have hampered our ability to 

fully engage in Export Development. However, the 

important work that is being done towards achieving 

export exemption certification will have a considerable 
positive impact for exporters when realised. The ability 

to make health claims that are compliant with the 

importing nations’ regulations will put New Zealand 

products back on an even standing with competitors, 

and open markets that have otherwise been impossible 

to export to.

Financial Results

The financial statements have been independently 
audited by Crowe and received a positive clean audit 

report.

2021 saw an increase in investment in Professional 

Services to support our regulatory objectives. Expenses 

for Lobbying, Government Affairs Consultancy and 

Legal Fees all increased. A return to in-person events 
also saw a YOY increase in Summit and Suppliers’ Day 

Revenue. The overall result was a deficit of $7,774.

Personnel

2021 has been a stable year for personnel.

In her position of General Manager, I would like to 

acknowledge Kerry Warn for her continued dedication 

and her outstanding contribution that she has given 

to the industry. Kerry’s professionalism has been 

demonstrated throughout the year, where she has 

focused on the key strategic focuses for Natural Health 

Products NZ. She planned and executed one of the 

industry’s most successful ever annual Summits in 2021. 
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Samantha Gray completed her first full year as 
Government Affairs Director. Her knowledge, 

determination and dedication is making a very positive 

impact on the progression of our regulatory goals.

Sheryl Edmonds as Executive Assistant has provided 

valuable organisational skills and support for the Board, 

General Manager, and members. Sheryl’s competence 

and contribution continues to grow.

Natural Health Products NZ Board 
Members 

The elected Board of 2021 was:

Chair: Lorraine Moser, Vitaco Health (NZ) Ltd

Rod Claycomb, Quantec Ltd 

Samantha Gray, BioEquitas Ltd (re-elected 2021 AGM)

Jackie Herbert, NZ Health Manufacturing Ltd 

Chris Johnson, Anagenix Ltd 

Ravinesh Kumaran, GMP Pharmaceuticals  

(elected 2021 AGM)

Peter Lehrke, PharmaNZ Ltd

Claire Quin, Alaron Products Ltd 

Phil Rasmussen, Phytomed Medicinal Herbs Ltd

We thank the board for their support.

In Closing...

This has been another challenging year for the 

industry, with the incremental operational demands 

on businesses due to the Covid related events and 

global supply pressures. It has also been a year full of 

opportunities with growing consumer interest and the 

robustness of our industry.

The depth and breadth of knowledge and the 

excellent cross representation of our Board from the 

industry was a tremendous platform to advance our 

strategic goals. Together with Kerry’s experience and 

professionalism, Natural Health Products NZ has 

strongly driven forward in fulfilling the strategic goals.

At the end of this term, Jackie Herbert is standing 

down from the board and on behalf of the board I 

would like to thank her for her active involvement and 

invaluable contribution.

Natural Health Products NZ exists to represent the 

vision and to further the objectives of the natural health 

products sector in New Zealand. We are an open, 

consultative group funded primarily by the membership 

fees, contributions of our members and corporate 

sponsors and events. The Board thanks the members 

for their support, constructive feedback, input and 

suggestions provided in the last year.

As an industry we have reached and exceeded $2 

billion in revenues, and the rate of R&D in the natural 

products sector is 4x higher than the NZ average. We 

need to continue to think globally, and act locally to 

meet changing global standards. Exports remain the 

greatest opportunity for Brand New Zealand and we 

all must do everything we can to support, protect 

and preserve this – this is up to every one of us who 

participate in the sector.

On behalf of the Management and Board of Natural 

Health Products NZ:

 

Lorraine Moser

CHAIR – NATURAL HEALTH PRODUCTS  

NEW ZEALAND INC
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For and on behalf of the Members:

Chairperson ____________________

Date __________________________21 March 2022

Director ____________________
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Natural Health Products New Zealand 

Enabling a vibrant environment for growing New Zealand’s

natural and complementary health products sector



PO Box 9026, Newmarket, Auckland 1149, New Zealand

P: +64 9 280 3611  M: +64 21 327 778

email: info@naturalhealthproducts.nz

www.naturalhealthproducts.nz


